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You've got a big problem!

What's the right stuff for your brand?

It's not as simple as you might think.

Watch the video on the next page and learn the most
engaging emotions to use in your copy, pitches, videos,
and website
Fill in the form with your best ideas
Collaborate with us and as

We solve the biggest issues businesses have: Expressing
why they are different and valuable and qualifying
themselves as unique. 

When you are not unique and add value, you will lose to
the lowest bidder.  People buy solutions to issues and
simplicity.

You need the right mix of S.T.U.F.F. 
Without all of those elements, your brand will fall flat with
customers and employees alike.

So what are you waiting for? 

Get started on building your perfect brand with this guide
today!
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2.
3.

Thank you
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Use Emotion To Sell

There are FIVE emotions customers use
to buy.

At the core, all are about the need to
THRIVE or SURVIVE:

888.899.8910© 2022, Maury Rogow and www.RipMediaGroup.com

https://vimeo.com/749740369/3d9941cca3
https://vimeo.com/749740369/3d9941cca3
http://mauryrogow.com/
http://www.ripmediagroup.com/


888.899.8910

Your Brand Needs the Right
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S.T.U.F.F.

S.
T.
U.
F.
F.

Sexy

Touching

Unique /
Unexpected

Funny

Fear

What about your brand makes people better, faster,
thinner, or a hero?

What about your brand touches, creates nostalgia, or
opens the heart?

Everyone remembers a unique story.

What is better than a good laugh?

What are the dangers of not being secure?

What keywords describe your current brand voice?

How unique is your current story? Rate it.

1 5

What keywords describe who you want to be?

How unique is this story? Rate it.

1 5
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What experience shows your brand, or customers, as
sizzling or sexy?

What experience shows your brand, or customers, as
having or providing touching moments?

What experience shows your brand, or customers, as
being unique or different?

What experience shows your brand, or customers, as
being funny or humorous?

What experience shows your brand, or customers, as
being having or relieving fear?
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Set up a consultation call to see
what the best story is for you. 
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